
In partnership with 



Information Literacy and Media Literacy

The Information Literate person can

The Media Literate person can 



Definitions
Information literacy is the ability to think critically and make balanced judgements 
about any information we find and use. It empowers us as citizens to develop informed 
views and to engage fully with society. (CILIP)

Media Literacy is a 21st century approach to education that provides a framework to 
access, analyse, evaluate and create messages in a variety of  forms (Centre of  Media 
Literacy)

MIL constitutes a composite set of  knowledge, skills, attitudes, competencies and practices 
that allow effectively access, analyse, critically evaluate, interpret, use, create and 
disseminate information and media products with the use of  existing means and tools on a 
creative, legal and ethical basis. (UNESCO)



Metaliteracy

Metaliteracy, which has its roots in information literacy, challenges 
traditional skills-based approaches to information literacy by 
recognizing related literacy types and incorporating emerging 
technologies. (Mackey & Jacobson, 2011)



“Rummaging through librarians’  
toolkits, I found a treasure trove of  
resources newsrooms could use. 
Information literacy is one of  
them.”           Louise Leif  (CJR, 2016)





The Same but Different ?

“Information Gathering Cousins”  (David Beard. Poynter 2018)



Shared Core Values



Media Literacy Ireland first Networking Event 2017

“..Irish Media Literacy Network, brings 
expert and interested groups together 
and will encourage cross-sector
communication, collaboration and 
knowledge-sharing on media literacy 
topics..”  (Prof. Pauric Travers BAI)



Library Association of  Ireland



LAI partners with MLI 2018

• Philip Cohen, President of  the LAI joins the steering committee 
of  MLI 
• Several more librarians from various sectors become members 

of  MLI
• Public
• School 
• Academic 
• Government & Specialist libraries



Be Media Smart Campaign 
Spring 2019

LAI communicates to its members 2019:

“For the Library Association of  Ireland, the Be Media Smart campaign is an 

invaluable opportunity to work in close partnership with a range of  sectors and 

highlight the vital role of  libraries throughout Ireland, not only as providers of  

trustworthy information but as information literacy experts and educators.”



The Mutual Benefits





Collaboration in Action:
Training & Development Working Group

§2 librarians and 4 media professionals
§Collaborate using Trello project management tool and scheduled 

meetings
§Knowledge sharing & contributing to MLI webinars
§Research existing Media Literacy courses & education resources
§ Identifying gaps 
§ Possible development of  MLI Media Literacy training course and 

digital badge.



Continued partnership…



Thank you
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