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“To empower Irish people with the 
skills and knowledge to make 

informed choices about the media 
content and services that they 

consume, create and disseminate”.

Media Literacy in Ireland: Context



• Provide leadership and coordination.

• Describe media literacy in a relevant and 
meaningful way.

• Encourage a wide range of stakeholders to 
participate.

• Foster media literacy research and the 
development of a comprehensive 
knowledge base.

• Strive for strategic alignment with other 
relevant frameworks and policies, at home 
and abroad.  

Media Literacy Policy: Objectives



Core Competency 1 Understand and critically evaluate broadcast, digital 
and other media content and services, in order to make 
informed choices and best manage media use.

Core Competency 2 Access and use broadcast and digital media content 
and services in a safe and secure manner, to maximise 
opportunities and minimise risks.

Core Competency 3 Create and participate, via media, in a responsible, 
ethical and effective manner, in the creative, cultural 
and democratic aspects of society. 

Media Literacy Policy: Competencies



Media Literacy Ireland: Overview

Media Literacy Ireland (MLI) 

An independent alliance of 
members collaborating to 
promote media literacy.
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❖ FOSTER DISCUSSION
❖ FIRST POINT OF CONTACT
❖ NEW INTERVENTIONS
❖ CAMPAIGNS
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❖ FOSTER DISCUSSION

To inspire, encourage and 
facilitate the development of 
new MIL projects, programmes 
and interventions.

Media Literacy Ireland: Foster Discussion
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Feb 2018: MLI Masterclass event ‘Towards 
Digital Citizenship: Creating a social 
movement to foster critical thinking’.

July 2018: MLI Horizon event on News 
Literacy in the Digital Age.

Nov 2018: MLI Autumn conference

Oct 2019: MLI Autumn conference and 
Masterclass on social media campaigning.

Media Literacy Ireland: Foster Discussion



Oct 2020: ‘Making Sense of Science in Media’ 
• Health Crisis
• Climate Crisis

Nov 2020: ‘Media Literacy Monday’ 
• MIL without Borders
• Social media influencing 
• News Literacy Now
• MIL Evaluation
• AI, Data and Ethics 

Media Literacy Ireland: Foster Discussion



Jan 2021: Media Literacy Monday-
Young People and Media Literacy 

Feb 2021: Media Literacy Monday-
Race and Media

Mar 2021: Media Literacy Monday-
‘Trust Me’ Documentary post-
screening discussion  

April 2021: Cogar Mogar broadcast

Media Literacy Ireland: Foster Discussion



❖ FIRST POINT OF CONTACT

To be the acknowledged ‘one-
stop-shop’ for media literacy 
in Ireland and the first point 
of contact for stakeholders 
outside Ireland.

Media Literacy Ireland: First Point of Contact
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❖ NEW INTERVENTIONS

To inspire, encourage and 
facilitate the development of 
new MIL projects, programmes 
and interventions.

Media Literacy Ireland: New Interventions
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❖ CAMPAIGNS

To use the strength, reach and 
expertise of MLI members to 
identify emerging issues that we 
can collectively highlight 
through multi-stakeholder 
public awareness campaigns, 
identify solutions and sign-post 
to sources of support. 

Media Literacy Ireland: Campaigns
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A national media literacy campaign for Ireland calling on people of all ages to 

Be Media Smart and Stop, Think, and Check that information they see, read or hear 

across any media platform is accurate and reliable.

Media Literacy Ireland: Be Media Smart









The Herald

The Irish Daily Mail

The Irish Examiner

The Irish Sun

The Irish Times

The Sunday Business Post

The Sunday Independent

The Sunday Times

The Sunday World

The Times (Ireland edition)











Combined estimated value of 

the ad campaign across TV, 

radio and print was in the 

region of €180,000

Estimated 140 DAYS of voluntary 

effort by over 30 MLI members

Combined estimated value of the 

campaign content and resources 

produced for campaign was 

over €110,000.



Campaign cost:

less than €20,000

Estimated monetary value of 

Be Media Smart campaign:

€380,000 



Norway

Latvia

Bosnia & 
Herzegovina

North Macedonia
Bulgaria

Czech 
Republic

Ireland

Estonia



www.ageaction.ie/how-we-can-help/getting-started-kit



www.webwise.ie/connected/



www.gov.ie/en/campaigns/be-safe-online/













medialiteracyireland.ie

bemediasmart.ie

@medialitireland

#bemediasmart

martinachapman@mercuryinsights.com

@chapmanmartina

Thank You

http://www.medialiteracyireland.ie/
http://www.bemediasmart.ie/
mailto:martinachapman@mercuryinsights.com

