“The Urgency of Media and Information
Literacy as a New Normal”

WebmarMIL Concepts and Networking - Austria

COMMIT _ Community Media Institute

By: Alton Grizzle, UNESCO Programme Specialist on Media and
Information Literacy, a.grizzle@unesco.org




2020

Snaps
Created

2.5 Million

Communication
www.ace-communication.fr

This Is What Happens In An
Internet Minute

190 Million
Emails Sent

DA

Created By:
W @Lorilewis
W @OfficiallyChadd

2 0 1 7 This Is What Happens In An
Internet Minute
facebook LJ

Google 900000 16miion  YoulllH)

Logins Text
3.5Million Messages 4.1 Million
Search Videos Viewed

N ETFLI x Queries

70,017
Hours 342,000

Watched Apps Downloaded

46,200 r@

$751,522
Spent Online ’ O : Posts Uploaded ‘stagram
1.8 Million
. . 452,000
Snaps
Q& \ Created SECQN DS Tweets Sent ,

15,000
GIFs Sent via 959‘3;‘330

Messenger

[ ]
° tinder
120 156 Million

New Accounts

Credied Emails Sent

. 5Fo 40,000
ice-Fil H
Linked[f}]  Voicefint s N

Devices Shipped  Listened Created By:
W @Lorilewis

amazon echo I @ Spotify W @OfficiallyChadd




F—
e T I OO & Wl iR
A AEINE Flvs N

’ G T T AT T O L ) )
LN Frir rie drrpr e Fetfenricy, oy A% o rewile B H publiviey given fir rh
o+ A EXeunide wf Biy HEVER  verakif FIFOCE f B8 s

e U IO " LR iy A

FiT i, yn Varad virrntagoy

L T PN o W EEEL v or diovo

T e MO, P ¥Be Fede LR T e FEE AR Wi o i ir
WERRCH  fo Apener ;{w:m.rmr : W

ANTY oo ;
. CEHIR S L} TN, e PORRREY &
FNAER Wit ke w5y f i iRl PRk, Weesg Seranity, e
L - T Frexeann  Eaintiy 8w, Krpwn, The Notiorlarity, Merewwagy, i,
A, .-f:lw;::r}”;r w.#:rﬁfn;rﬁlﬁunﬂ} .J':‘MF:-;!;::;’.:” .J::-: g T
e (7] Y, LTS S I P 1) . N fberps E
-?lpfffryﬂf?- ,ﬁ{f"’f{f SEHHE Ve, Fhinge u.:mﬂ S _,_I::‘:.:S
PRI R A B F e afF F odiad PRSIty B Hiavd g fie CHfe iy and
RIS el i T NUIDEN A u.'n.rmmrr._'fm‘ LT St
FROTE ST e mpesiven L O HORY, e thoretore’ speg e SNF salas
“RECCERE ar pi I L Prespees
Wﬁ;ﬂwm‘mn{r fear

VERPR Nt

LA
1 i e Sty pi 1 st #
AN rewgds g e iy &R fn rhe FFPEIRei:
FHE T B phewy S e g ar ‘:'!.'I'r: L ST frAkOry e FEERp
A e Spameprer N —_—
Cr '#&iw;}#- .g;’,— Y] "_'—l—-—-_-_ —-—-—._'_
1 I - 2 -
s, e oo/ WarA T NEEDS T0 BE Doy,
1 - Adedrcisem i e LR e FONEIOCEIR  Fap fr oa Ml
f“}f:‘_"m;;ﬁ” oA TRE EEIUSPITE o i g mearly po
A Surbivande [ O VR  pogne ed i

S the U8 ys

g aoRtey  are mor g My ooy,

Jlf.f‘-f‘-"fl"fﬂ{-ﬁ,’ T ﬂ("l"dl"ﬂf er it el
Fritainr G Fraee fave alroidy emprofiag Verfving  uned
Frevp W, iy With Evteorde. Will ot be L va)
B, Franre o the USSR ape Pl Wil oXfutfpe adrp
porsy [ NS fa fvatie NROE Countrieg iy Vs Siccpsy furthor py
iy MVl MU Fliohy o corri. Hie a«'a!wmﬂ.r{p af H

¥ " areriand, hev Mave the fHppord pf  The IO atan o
y & ! A USBY he Ytopel foces Will be g e

; N R LA Victory, fr Wil shop
SUSEIRS s fap demanding 4 Hew H& can b Chtockoe,
S8 prasoer, f4

Pl ' raddio Fecoy,
S Mose of rpp airfines Wl apa Potentia V4 P COrrespo e
i Burchasers or ¢"rmmrr:'q e well awarp o L':_Lﬁ; j”;‘-'- CHIRION thar
A Poor ecomomype perormance, Some  of Vi

G airliney

s People laok py
et Wl It nrmed @y ey wip Hiset
‘?. eI R

L P

Z .:'l"-'l'.'i"fi‘f
T fage

thar + g,
8 ifeffocty poe AUk more  LOMGNE produces op 100
SR 1 s Feld iy Aecessary, Lj"ﬂ’fﬂ gur gf-‘r:;'fmm eal bug s
S B ritich Ay Baird has frigef o ol

TN

i J!H;E_'ﬂ_,’_p-dﬂ“
R lmong 4
e G’f:'."-‘r?.ﬂi'.'-'.v‘:f?ﬂ.f Tiesy Ji'm.f.v?m FePresnnrg. [aohg heople

Wiies became
: : Al ;
.r.‘r,rf.:rg-rmr;g " ey ofs

By folt v,
AT SHOOr O e AT v Ba " o
e o '*f“"! .i:ﬂr?..fiﬂ}ﬂ‘!.;" fwathivds of the TR of fifp
B oy 110 VI Britain France We fnvire e

) i : ' ‘ered
e f.& Meer E{.u.w; aind SHO8sTh J.'?p.wf,-l World to pdq thedr .mﬂmﬂﬁrﬂf}zp!
1 g aCe Lnited Statey carriers  Lalitp fhe 887 pir ers, we rpf
EQ%M 7 \ ff‘q.jr{fc:;waﬁfﬂff?ar; ﬂfg :-;lr:m’ L. fary .r.-w.-rrfmumm- fa ﬂ;pp#rr f.':
i e s o TIRIaE B e Briede A (R . : "
ﬁ m f.‘:, .;.;‘ 5 071 M ,.fm"dfm?rf s> Fimres Bttstnens Tnidey shp for e Supporipps..
f*ﬂﬂﬂ'&‘rﬂwf i i e 952 M hofson Sl A g "~ I.lll'---i..'.-..i
A e o zatter vz S, W Courterf of by o0 Kad to agroemenys  #

i 4 y . £ £ "~ Y

s, ST T b e HBILI Cotpmtros ﬂfﬁ-’;;:gm:"i{fﬁ:" the Russizn st
r‘mw A LT -";":"fr' ;-".r"“.n'.-'-";'.’ i .-’r'l,-',.-" F i J 'rll':'.-"-’r-l".ﬂl"r'-.-".".l"i ¥ e
SN frer 2 e .,'f’:*' TP Erreiovin.
st a2 .






DISINFORMATION VS CENSORSHIP
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The worst thing
about censorship
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N — Source of news itemm  N1,2 3 4 — News itemms M — Audience

N1,4 — Discard item N2,3 — Selected item

Gate Keeping Theory
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Social Learning




A world of ‘
solidarity




Heeding to a new wave -

MIL for
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__ UNESCO promotes Knowledge-based
" Societies founded on four principles

1. Quality Education for All

2. Freedom of Expression

3. Universal Access to Information
4. Multilingualism in Cyberspace

which also connotes Cultural
Diversity.




A Controversial Quote

“When a culture relegates critical thinking to the attic of items no
longer in fashion and replaces ideas with images, then literary and
~____ artistic products are promoted, accepted, or rejected through
______ advertising techniques and the conditioned reflexes of a public that
lacks the intellectual and discriminatory antennae to detect when it
is being duped.”

(Vargas Llosa, 2012, p.28, Notes on the Death of Culture)




Collaboration
Communication
ICT Literacy
Social and/or
cultural skills

Citizenship

Creativity
Critical thinking
Problem-solving
Develop quality
products
Productivity

Learning to learn
(ACTS/EU)

Self direction
(P21, En Gauge,
OECD)

Planning (Gauge,
OECD)

Flexibility and
adaptability (P21,
En Gauge/Core
subjects)
Mathematics,
communication in
mother tongue,
Science (EU, P21,
ATCS)

Risk taking (En
Gauge)

Manage and solve
conflicts (OECD)
Sense of initiative
and
entrepreneurship
(EU)
Interdisciplinary
themes (P21)
Core subjects:
economics,
geography,
government and

.. Source: Voogt
C1VICS

and Roblin
(2012, p.309)




Be able 10 apply ICT
skills in prder b0 process.
nfarmation and produce
user gererated content

designad by D3 images - Freepik.com.

Extract and crganize
infarmation and media
content

1

Recognize and
articulate & need for
Information and media
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Locate and access
rebevant information
and media content

2

Uneferssand the ol and
functions of medka and
other information providers,
Inchuding thoe on the
internet, in democratic
societies and developmert

4

Synthesize or operati

, | o0 theideas abstracted

from content

3

Understand the
conditions under which
thase functions can be

fulfiied

10.

Recognize and articulate a need for
information and media

Understand the role and functions of media
and other information providers, including
those on the Internet, in democratic societies
Understand the conditions under which those
functions can be fulfilled

Synthesise or operate on the ideas abstracted
from content

Locate and access relevant information and
media content

Critically, evaluate information and the content
of media and other information providers,
including those on the Internet, in terms of
authority, credibility and current purpose and
potential risks

Extract and organise information and media
content

Ethically and responsibly use information
and communicate their understanding or
newly created knowledge to an audience or
readership in an appropriate form and
medium

Be able to apply ICT skills in order to process
information and produce user-generated
content

Engage with information, media and
technology for self-expression, rights,
intercultural dialogue, democratic
participation, gender equality, defending
privacy, and advocating against all forms of
inequalities, hate, intolerance and violent
extremism.




Eight top rated MIL competencies in the
view of most MIL experts/practitioners

_ 1 Cntlcally evaluate information and the

___ content of media and other information
____ broviders (authority, credibility and

__current purpose, etc.), opportunities and
potential risks

Engage with media (traditional media and

' ':”-'digital media) and other information

providers for self-expression, freedom of
expression, intercultural and interreligious
dialogue, democratic participation,
gender equality and advocating against all
forms of inequality

. Understand the role and functions of
media and other information providers in
economic and social life

Ethically and responsibly use information and
communicate one’s understanding or newly
created knowledge to an audience or
readership in an appropriate form and medium

Locate and access relevant information relating
to personal, educational, political, cultural,
religious, and other societal needs

Recognise and articulate a need for or the
importance of information and media in
personal, economic and social life

Being able to protect oneself from the risks
online related to contacts and interaction

Understand the conditions under which those
functions can be fulfilled.




Eight top ranked MIL competencies in the
view of most MIL experts/practitioners

1. Critically evaluate information and the
~____content of media and other information
____ providers (authority, credibility and current
__purpose, etc.), opportunities and potential
risks

7. Recognise and articulate a need for or the
__importance of information and media in
personal, economic and social life

3. Understand the role and functions of media
and other information providers in economic
~ and social life

4 1 ocate and access relevant information
related to personal, educational, political,
cuttural, religious, and other societal needs

5. Understand the conditions under which those
functions can be fulfilled

6. Ethically and responsibly use information and

communicate one’s understanding or newly
created knowledge to an audience or
readership in an appropriate form and
medium

7. Being able to protect oneself from the risks

online related to contacts and interaction

8. Be able to apply ICT skills to create products

for resale thus fostering entrepreneurship




Top eight context factors for MIL policy
development as ranked by experts/practitioners

-1- -Freedom of expressmn and , ,
~ 3ccess to information 5. Commerce, business, industry,
economic, and entrepreneurship

s Diversity, respect, tolerance,

~_____ dialogue, peace, and global 6. Improving quality education
____citizenship
/. Protection from risk of media and
_ 3. Democracy, participation, Internet
transparency and
accountability 8. Gender equality

| 4, Safeguarding culture




Top eight context factors for MIL policy development as
rated by the experts/practitioners

____ 5. Improving quality education
___1.Diversity, respect, tolerance,

~____ dialogue, peace, and global
~___ citizenship . : -
_ ' 6.Protection from risk of media and
2 Freedom of expression and access Internet

___ to Information

3 .Protection from risk of media and

7 .Ethical use of information
Internet

~ 4.Democracy, participation,

transparency and accountability 8.Promote technological
development




Further Analysis

Convergence and Divergence among
Experts’ Views on Broad MIL
Competencies

_(Experts rate the importance of
broad competencies covered by
media and information literacy

Standard Deviation

Q19
Divergence and Convergence

2,3 3,45 4,6

Average of Rating
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MIL Policies & Strategies - Convergences or Divergences -
Higlights of Findings

18-24 years

o e -

30-40 years
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{ e MIL — Common Objectives

Connecting
Pillars

e MIL — Common Purpose




- _Augrhe_hted Media and

Proposed Theory of MIL - MIL Expansion (MILX)

From Focus on Content and Concepts to
Target Groups (People) and Stakeholders

__Information Literacy (Frau- Citizens Content

Audiences

MEigS, 201 4) Users or Concept
Groups
Institutions

Enhancing MIL Augment MIL

MIL Expansion Multi Ii‘teracy
MIC of next standard Meta literacy




Proposed Theory of MIL - MIL Expansion (MILX)

Media || Information |e| Communication |e| Technology

I Value Proposition

| | | Value Expansion
Media 4| Information |0I i@ Technology MIL

J | 1 1 MIL for social
t t Media — Information —Communication competences

e ; : Z . e B d - — of Next Standard Inter-cultural
F]gu re 1 Oo MEdla and ’7 MIL n_)pose MIL Expansion ﬁ Competencies

Global Citizenship

oo Literacy . R =
EXpanSlon Individual} | : Research

Social Literacies
Health Literacy
Financial Literacy

Science Literacy...

Inner, intra and Inter Group

Enhancing MIL

MIL Expansion, MIC of next standard




Proposed Theory of MIL - MIL Expansion (MILX)

_}fj_fA_rﬁl-._ESt-imation of the Progress
Impact of Media and

_Information Expansion

Attitude Knowledge Behavior Change




FIVE LAWS TR

United Nations
Educational, Scientific and

LAW 3 Cultural Organization

Information, knowledge, and messages are not always
value neutral, or always independent of biases. Any
conceptualization, use and application of MIL should make
this truth transparent and understandable to all citizens.

LAW 2

Every citizen is a creator of
information/knowledge and has a
message. They must be
empowered to access new
information/knowledge and to
express themselves. MIL is for all -
women and men equally - and a
nexus of human rights.

Every citizen wants to know
and understand new
information, knowledge and
messages as well as to
communicate, even if she/he is
not aware, admits or expresses
that he/she does. Her/his
rights must however never be
compromised.

LAW 5

Information, communication, Media and information literacy is not
libraries, media, technology, the acquired at once. It is a lived and

Internet as well as other forms of dynamic experience and process. It is
information providers are for use in _ complete when it includes

critical civic engagement and knowledge, skills and attitudes, when
sustainable development. They are it covers access, evaluation/

equal in stature and none is more assessment, use, production
relevant than the other or should be and communication of information,
ever treated as such. media and technology content.

Alton Grizzle and Jagtar Singh




MEDIA AND
INFORMATION
LITERATE CITIZENS

THINK
CRITICALLY,
CLICK
WISELY'!

Global
Media and Information Literacy
Assessment Framework: o

Country Readiness and Competencies

MEDIA AND INFORMATION
LITERACY IN JOURNALISM:




Suite of Media and Information Literacy
Massive Open Online Courses

Coming Soon:

1) MIL MOOC for
Government Officials
and Policy Makers

2) MIL Radio-based
MOOC




Resis lng Disinfodemic: i}
Media & Information Literacy
for everyone & by everyone g
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MEDIA & INFORMATION [ 24-51 0ctober2020. 1
| ACY WEEK
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UNESCO UNITWIN MIL and
ﬁ-INTERCULTURAL DIALOGUE UNIVERSITY
' ' NETWORK




@ #ThinkBeforeSharing _

Think before clicking,
think before sharing

False information, mistrust, panic...
so many things are being spread
around COVID-1g!



>
o
«
ac
a
L
—
—
=
=
—
Ld
«
=
«
o=
e
=
—
=1
=
o
<
—
=1
&
-

hv"'l) i
A




STANDS FOR

1IEDIA AND CRITICAL THINKING / CREATIVITY,
INFORMATION LITERACY,
ITERACY INTERCULTURAL,

CITIZENSHIP,

KNOWLEDGE,

SUSTAINABILITY




Guidelines for Youth Organizations to
Integrate MIL in their Policies and Strategies

Sample MIL Expansion Application with Youth Organizations/Groups

Multiple approaches vo target youth : Select youth
organizations/groups organizations/leaders

Prepare basic Mszess prior MIL knowledge
assessment toal Confeem Intarfintrs proups

Identify organizational mandates &
soclal lssues
Canfim insrfinira proups

Design content Design guidelines for youth
(tralning material & MIL} ofganization [applying MIL)
Considersierfcdr proups Considerevericdr poups

Prepare briefing for Pre-preparation
yauth crganizations i by youth crganizations

Administrate tralning workshops
Basic training MIL & other soclal competences
Adopt guidelines & integrate

Confirm inberintra groups, Prapard action plans, implamant guidalinas

UNESCD/Geizate, AfHamada, M/ID1E

Consult youth organizations
Training that works

Integrate MIL in
operations —
palicy & practices

Documant prooess

Follow-up actions within Manitoring research/assessment
groups/youth organizations Guidelines & actions implemented

DAoLl EFOCASS Docormet racuits




Building the MIL CLICKS Cloud

i

f - @MILCLICKS

@MILCLICKS

@UNESCOMILCLICKS




@ #ThinkBeforeSharing @ #ThinkBeforeSharing @ #ThinkBeforeSharing

They are endowed with reason and conscience and should act
towards one another in a spirit of brotherhood...”

Article 1 of the Universal Declaration of Human Rights

It is this reason and conscience that the acquisition of media and
information literacy competencies can stir in all peoples




Sir Winston Churchill - “All great
~things are simple, and many can
be expressed in a single word:
freedom; justice; honour; duty;
mercy; hope.”

Media and information literacy
may be complex but it is also
simple. It can be summed up in
single words such:




Media and Information Literacy

‘° TRUTH




Media and Information Literacy

*FREEDOM




Media and Information Literacy

‘° EQUALITY




Media and Information Literacy

« ACCURACY




Media and Information Literacy

* ACCESS




Media and Information Literacy

«  DIALOGUE




Media and Information Literacy

‘° PEACE




Media and Information Literacy

. JUSTICE




Media and Information Literacy




Media and Information Literacy

‘° LOVE




